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A Study on Urban Spatial Management from the View Point of Hospitality

Hirohide Konami
Abstract
Spatial planning in urban area is one of the most important issues for the creation of
attractive urban space. This report examines the way to create more attractive urban space
from the view point of hospitality spirit. Following 8 points are pointed out.
1) Hospitality space in urban area consists of public and private spaces in good balance.
2) Better public space has an influence on private space to induce better way.
3) Proposed ideas to improve public space are to eliminate electric cables from the sky, to
eliminate pedestrian bridges, to install street furniture, to improve lightings, to improve
guide signs and tree plantings.
4) Hospitality function of public space may be improved by some tiny ideas such as to attach
health exercise tools at the corner like in Shanghai.
5) The technique of spatial planning of common space in Japan has rather short history, if we
compare with that of western world, and more careful studies are required for them and for
under ground public spaces.
6) Private space can be improved by the community efforts to identify the history and rules of
the area and to keep them by means of building agreement, district planning and some
improvement projects. It would be pointed out that the common spaces in buildings are
getting to be more commercial based design and losing their spiritual allowance.
7) Time trend of hospitality space in urban areas shows not so big change for these hundreds
of years in their purposes and way of welcoming except some automations and the installation
of IT techniques.
8) As a whole, the cooperation of public and private is the most important issue. The
installation of regional voluntary meeting space of adults and children and the vitalization of
festivals of shrines and temples may contribute to keep good coordination in the area. Public
spaces should be always clean and beautiful and private spaces follow to create advanced
hospitality spirit in history, culture, food, atmosphere, sports, shopping and other activities.

Then visitors will feel to come again.
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